Best Practice I1

Organ Donation — The Greatest Donation — Awareness

Objectives

I') To explain the importance and benefits of organ donation to students, emphasizing that it is
the greatest form of donation.

2) To provide students with information on how the organ donation process works.

3) To encourage students to consider organ donation.

4) To raise awareness about organ donation among students.

Gontext

Organ donation is a process in which individuals donate organs like the brain, liver, heart,
kidneys, eyes, etc. This can save the lives of many patients in need. Since organs cannot be
artificially created. they must be harvested from a healthy body and transplanted into the
recipient.

Practice

To raise awareness about organ donation among students, a seminar was organized in
collaboration with Chhatrapati Sambhaji Maharaj Government Medical College. The seminar
highlighted the significance of organ donation and helped students understand the process. It
addressed common fears and misconceptions about organ donation, dispelling doubts and
boosting students’ confidence in considering it.

Evidence of Success

The seminar saw active participation from many students. Numerous students raised questions
about their concerns and uncertainties regarding organ donation, seeking more information.
Several students expressed their willingness to donate organs, especially cyes, and other vital
organs, through personal statements. The program was well-received and considered highly
h::ncﬁciai for the welfare of humanity.

Other

Since organs cannot be artificially created, they are critical for patients who need them. The
awareness campaign helped students realize their role in providing new life to someone in need
through organ donation, instilling a sense of social responsibility.

Problems

Fhough organ donation is a noble act, several challenges hinder people from donating. These
include:

1) Lack of awareness.

2) Religious and cultural barriers.

3) Legal complications.

4) Limitations in the healthcare system.

5) Public fear and uncertainty.
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